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•  Hands- on experiential 


•  Opportunity to work outside core discipline, 
mixed disciplines groups

•  Projects and assessment that would spark 
entrepreneurialism 


•  Challenging!

•  Creative entrepreneurs as tutors, project 
partners and assistants in assessments

•  Clear meaning



Yr 1
Spotting Opportunities



Yr 2
Marketing Strategy



Yr 3
Making it Happen



“In the Level 3 project, you will come up with a business idea and carry out an enterprise.  
The enterprise can be based on a hobby / interest, based on a business opportunity you have 
stumbled upon or related to your course. “ 
 
- There has to be actual trade- money switching hands or procurement agreement (/contract)  
signed- before summative assessment 
 
- You are responsible for making sure you have the appropriate licenses, that your enterprise 
 is legal, morally acceptable and in line with college regulations. 
 
- Any monetary investments need to be discussed with a tutor and an exit strategy devised. 
 
- You will choose whether to work on your own or in a group, and whether to work with  
members of your own discipline or potentially to bring more varied expertise into the project 
by collaborating with people from different subject areas. You may choose to collaborate  
with someone outside of Ravensbourne. 



ENTREPRENEURIAL ATTRIBUTES 
 
-  emotional intelligence, persistence, adaptability,  

resilience to failure; 

-  the ability to make decisions and take calculated risks; 

-  persuasive communication, particularly intelligent use of  
evidence, both financial and market related, in support  
of ideas; 
 

-  confidence to cross boundaries into unfamiliar worlds to  
get the resources you need to make things happen. 



ASSESSMENT CRITERIA 
 
Ability to identify the key elements in entrepreneurial  
endeavour and apply the attitudes, skills and behaviours of  
entrepreneurial people  
 
Ability to identify and develop appropriate strategies for  
dealing with key issues inherent in working and  
communicating effectively with diverse stakeholders who  
may have different mental models and knowledge sets  
 
Evidence of capacity to think strategically, gather strategic  
and market intelligence from a wide range of sources and  
synthesise data to develop viable propositions/solutions 
 
Evidence of ability to identify, build and utilise professional  
networks 
 
Ability to develop a comprehensive action plan in support  
of entrepreneurial endeavour 



Penrose Market/ Penrose Festival 



CHALLENGES 
 
-  Making sure everyone got something out of it 
 
-  fair and transparent assessment (documentation!) 

-  Getting main course tutors on board 

-  Sheer numbers (1200 students/academic year) 



SUCCESS 

-  Startups 

-  Attracted partners, funding  

-  Recruitment of students to live project partners 

-  Change in mindset/culture/ self perception 

-  New job/ internship opportunities for students 

-  Got! main course tutors on board 





Sliperiet- a new space
for thinkers and makers
(opened Sept 2014)










FabLab Umeå 







Get in touch! 
 
Sliperiet on instagram @sliperiet 
 
Linnea.dimitriou@umu.se 
 
sliperiet@umu.se 


